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Research 
provides 
information to 
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information to 
guide decisions
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Government/
Regulatory

Competitive
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Marketing 
Intelligence

EconomicDemographic

Technological Cultural/
Social
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Visionaries
Visionaries
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Intuitive Decision Makers

Standardized 
Decision Makers




�����	��������������� ���
�
�
���
� : ���������������-

�����������"��
����������; ����������
�4���������
���������
������
�5��
���
�����"����
���������
������
��
�������������7�������$����
��
�
��/�
�4��
���������4�
����
��
�7�����������
��

2009 www.teknikindustri.org 8

��/�
�4��
���������4�
����
��
�7�����������
��
��
�����
��
�����
 ������8���4��/ �������
���"��������<�=




�����	��������������� ���
�
�
���
� ���������	�
���<�
���=-

� 1��������"�����
����� �����������
�����"�
�������������������
���
�����"����������/�����
���"������ <���$�7����������.$�7�.��������>��
���� =

� 1���$������$�����
�����
��������

��
���"���
���

2009 www.teknikindustri.org 9

� 1���$������$�����
�����
��������

��
���"���
���
������������?��
�
<$$$��
���������.���./ ������.���7�
���.��.�7
�>���� ��.
�
������
�
 =

� �

��"�
���
�����; ������
��������������� ����
����
������
������
����$��7�
��������� 
�

������
�������������
<$$$�
����
�
���/ ��� ������.�$���>��
����
."�.� /
� ��
����.
���
 �
>"���.���>
������.�
�������>���
� =



�����
����������
�� �
�����	�

Stakeholder 

Growth of 
Internet

Marketing as 

Greater 
Computing 

Power

New 
Research 

Perspectives
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Complex 
Decisions

Stakeholder 
Influence

Competition

Factors

Marketing as 
a discipline

Government 
Intervention
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Detailed research process

Thoroughly planned design

High ethical standards
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High ethical standards

Limitations addressed

Adequate analysis

Unambiguous presentation

Conclusions justified

Credentials
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Reporting Descriptive
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PredictiveExplanatory
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Applied Research Pure Research

� Practical emphasis

� Based on need for 

� Theoretical emphasis

� Little direct impact
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� Based on need for 

� Action

� Performance

� Policy

� Little direct impact
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Option Analysis

Decision Theory
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Decision Theory

Prior or Interim Evaluation

Ex Post Facto Evaluation
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Legally-
binding

Methods

Timing

ExtentPurpose
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Delivery

binding
contract

Obligations

Written 
proposals 
establish

Timing

Budgets
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Designing 

Research 
Design

2009 www.teknikindustri.org 24

Designing 
the 

Research 
Project

Sampling
Design

Pilot Testing
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Developing summaries
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Developing summaries

Looking for patterns

Applying statistical techniques
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Summary

Research
Overview
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Research 
Report

Technical
Appendix

Implementation
Strategies



%���
�����	��,)��)
�-

Problem’s background

Summary of exploratory findings
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Summary of exploratory findings

Research design and procedures

Conclusions
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