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(___Clearly defined purpose )

(' Detailed research process )

(_Thoroughly planned design )
(__High ethical standards )

C

Limitations addressed )

(__ Adequate analysis )

(_Unambiguous presentation )

(__Conclusions justified )
( Credentials )
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Practical emphasis

Based on need for
Action
Performance

Policy

Theoretical emphasis

Little direct impact

J
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DON’T THROW GOOD MONEY
AT A BAD IDEA.

Befare you launch your mew product, e if anyone wants it.

Pretest your new concept — anling —with the company that pieneered marketing research
on the Intemet, Our panel of mone than cne million consumers from alll across the Intermet,
the largeat of its kind, includes exactly the people you wand bo reach.

lgin the Reseanch Rewolution!™ Contact the world’s most experienced Internet marketing
research company for s1udies anline, on time, on target and on budget.

www. greenfield.com B8E. 2919957

Greenfield Online

Leading the Rasaarch Rewolution®
2009 b, et S,



2009

www.teknikindustri.org

17



2009

www.teknikindustri.org

18



%

2009

www.teknikindustri.org

19



2009

www.teknikindustri.org

20



2009

www.teknikindustri.org

21



1) 2

C Option Analysis )
C Decision Theory )
CPrior or Interim Evaluation>
(Ex Post Facto Evaluation)
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Designing
the

Research
Project
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Reducing data to manageable size

Developing summaries

Looking for patterns

Applying statistical techniques
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Executive Resea_rch
Summary Overview

Technical Implementation
Appendix Strategies
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( Problem’s background >

( Summary of exploratory findings )
( Research design and procedures >

( Conclusions )
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