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Descriptions of
population characteristics

Estimates of frequency of
characteristics

Discovery of associations
among variables
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Covariation between
A and B
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Established range and scope of possible
management decisions

( Established major dimensions of

research task )
Defined a set of subsidiary guestions that
can guide research design
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Developed hypotheses about possible
causes of management dilemma

( Learned which hypotheses can be

safely ignored
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Concluded additional research is not
needed or not feasible
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