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Flowchart for Instrument Design

— Phase 1 Phase 2 Phase 3

Revise
Revise

Instrument
Development




Select Scale Type

Invesﬁgative '
o / (nominal, ordinal, interval, ratio)

Select Communication

Approach

(personal, phone, electronic, mail)

Select Process Structure
(structured, unstructured
combination; disguised vs. undisguised)

\. Measurement /
luesh@ns /
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2009

{ What type of scale is needed?

{ What communication approach will be used?

Should the guestions be structured?

Should the questioning be disguised?
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WebSurveyor used to write an instrument.
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-
Reluctantly shared,

Conscious-level
Information

Knowable,
Limited-conscious-
level information

Situations
where
disguise is

unnecessary
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Subconscious-level
Information

~\
Willingly shared,
Conscious-level
Information
J
~
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Administrative
- <
Classification
- <
Target
- Areknikindustr org
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Should this question be asked?

N\

(

Is the question of proper scope and coverage?

\

Can the participant adequately
answer this question as asked?

Will the participant willingly
answer this question as asked?
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%

alternatives meaning

Criteria . .
| Misleading
Personalized assumptions

=S
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Adequate } vocabulary _[ Single }




Participant’s
motivation to

Objectives
of the study

share

Factors

-

Ease and clarity with
which participant
communicates

\
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J 4 o )
Participant’'s
level of
Information
\_

-
Degree to which

participants have

9 thought through topic y
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What factors influenced your enrollment in Metro U?
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Did you attend the A Day at College program at Metr o U?

Yes
No
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) &

Which one of the following factors was most influen
In your decision to attend Metro U?

Good academic standing
Specific program of study desired
Enjoyable campus life

Many friends from home

High quality of faculty

tial
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&

Which of the following factors influenced
your decision to enroll in Metro U? Check all that

Tuition cost

Specific program of study desired
Parents’ preferences

Opinion of brother or sister

Many friends from home attend
High quality of faculty

apply.
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&*

Please rank-order your top three factors
From the following list based on their

Influence in encouraging you to apply to Metro U.

Use 1 to indicate the most encouraging factor,
2 the next most encouraging factor, etc.

Opportunity to play collegiate sports
Closeness to home

Enjoyable campus life

Good academic reputation

High quality of faculty
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( Interesting topics early )

(Classification guestions Iater)

( Sensitive questions later )

( Simple items early )

( Transition between topics )
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C

Build rapport )

(Redesign guestion process)

( Explore alternatives )
( Use other methods )

( Pretest

)
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